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¢ Qualitative Market Research: An International Journal (ISSN: 1352-2752)
e Management Research Review (ISSN: 2040-8269)

¢ Journal of Islamic Marketing (ISSN: 1759-0833)

¢ Journal of Asia Business Studies (ISSN: 1558-7894)

¢ Journal of Islamic Accounting and Business Research (ISSN: 1759-0817)

e International Marketing Review (ISSN: 0265-1335)

¢ Journal of International Education in Business (ISSN: 2046-469X)
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e 6th International Economics and Business Management Conference (IEBMC 2013)
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